















































































2 30年代の出版界の状況とフォークナーの関係については、Atkins 55-114 参照。
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In their advertisements, publishers addressed a culturally insecure middle-
class readership that did not want to be left behind but feared losing touch





































3 この図版は Cornell University Library ウェブサイト中の "James Joyce: From Dublin












For those who are already engrossed in the reading of Ulysses as well as for
those who hesitate to begin it because they fear that it is obscure, the pub-
lishers offer this simple clue as to what the critical fuss is all about. Ulysses
is no harder to“understand”than any other great classic. It is essentially a
story and can be enjoyed as such. Do not let the critics confuse you. Ulysses
is not difficult to read, and it richly rewards each reader in wisdom and plea-
sure. So thrilling an adventure into the soul and mind and heart of man has
never before been charted. This is your opportunity to begin the exploration
of one of the greatest novels of our time.（下線筆者）
この冒頭の段落は、この広告の狙いを非常にわかりやすく示している。目立














But these things [each character’s symbolic significance] need not concern
the general reader whose enjoyment of Ulysses depends on its humor, its wis-
dom, and its essential humanity. Beyond the esoteric significance of parts of
the book, and beyond the tremendous wealth of details it offers about man-
ners, morals, customs, thoughts, gestures, and speech, there lies as the solid
basis of it one of the most exciting stories offered by modern fiction: the com-
plete, unexpurgated record of a man’s uninhibited adventures, metal and





















































































































方、地図にさりげなく書き込まれた "William Faulkner, Sole Owner &
Proprietor"という記述も、作者の「所有」意識をめぐって議論を呼んできた。
これらの年表・系譜・地図については、いくつもの解釈や提案がなされてき
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